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What LinkedIn says (and doesn’t say) about
how the platform works...

and why we built a tool to try and make sense of it.

Andrew Segars - Co-Founder - Orpheus Social
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HOW YOU'RE READ ONLINE

Your Presence Speaks

Make It Sing

Orpheus Social shows you how your online presence is likely being read, then

hands you a plan to strengthen your signal. Built on primary-source research, not

opinion, vanity metrics, or viral hacks.




A DEEP DIVE FIRST

A tool that shows how LinkedIn is
likely reading you.

Built using your own data and analytics... using nearly 80 primary
sources from LinkedIn, including all the engineering papers we could

get our hands on (so you don’t have to read them).

But... it’s an approximation (a pretty solid one), not a
reverse-engineered replica.
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BUILT WITH Al — KEPT HONEST WITH GRADED LOOPS

The best checks come from
beta testers.

WHAT THE TOOL WROTE

“Your professional identity reads recognizably across the profile, but
I there is some diffusion — the specific niche you serve, the type of

problem you solve, and what makes your approach distinct aren’t yet ‘

An early beta tester said the narrative read polished but generic. She was clIsp across every section.” ‘

right. R —

After some digging: the tool dropped the data after assessment, but before
the narrative — so the write-up came from scores alone. The fix changed the
pipeline. WHAT SHE WROTE BACK

“| would far prefer that you summarize what | have written, repeat
back to me what my profile says, and where there is diffusion,

| specifically”

Beta feeW, L

When you build, you need checks.
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Built directly from downloads of your own data and analytics ...

nothing scraped, nothing guessed.

Based on primary sources, not folklore.

Because LinkedIn itself reads you by machine:

Follows Recommendations, LinkedIn Engineering, August 2026

Profile Clarity

Your profile presents a clear, credible professional identity — the headline and About section communicate
who you are and what you do with real specificity, though the range of expertise you carry creates some
tension around which identity takes center stage.

» Headline Clarity

» About Section Coherence

» Experience Narrative
Profile Completeness

Identity Clarity

e quality our engagement is exce| = n substance, your COmm 1ting behavior
. £ P d in substance, your cor extlgb
al ti tional
Th ty of r T I
q lity of your eng ! . bst:
reflects genuine par‘tlcipatvon in conversations rat
B

both in volume an :
her than transactional interaction.

» Engagement Volume

» Substantive Engagement




Your Signal, at a Glance

identity that refl

anal breadth eadline

rthan one th,

Prioritized steps laid out on a quick reference card.

Sharpen Your Identi

Youe About sectian iames fue functionsl areas and fivetar ot closi ; Still using primary sources and your own data and analytics.

to the one or tw f i i t are most important to nd let the the

Moves that make your presence reflect who you are.

ithout that

and




HOW DOES MY FEED WORK? HOW ARE MY POSTS SEEN?

Your feed is about you.

WHAT YOU SEE - DOCUMENTED

Content with:

"the likelihood that a member will take Your reach is about them.

actions such as clicking, liking,
commenting, or sharing"

WHO SEES YOU - DOCUMENTED

Feed SR, LinkedIn, February 2026 )
For posts reaching beyond your network:

""2000 candidates are retrieved from a pool
of hundreds of millions."

Causal LM retrieval, LinkedIn, October 2025

Orpheus

SOCIAL



WHAT DOES BEING ACTIVE GIVE ME?

° Weekly progress
LinkedlIn tells every member the
hi
Same t lng. fﬂ:r:::rss who post once per week on average{see up to 4x more profile v'lewsJ
. 4 Start a post
On your own analytics page, shown to everyone: post once a week
on average — up to 4x more profile views. Comment once a week —
35 comments 3 re profile viewﬂ
up to 3x Members who comment once per week on avera@ae up to 3x more p
comment on feed =
Posts - 70.1%
And when there’s no activity to read, their own S

engineering says the systems lean on your profile.
Network recommendations - 5.7%
L]

Search - < 1%

Silent, you’re one page. Active, you're a body

of evidence.
93%M
. , My account,

notarule.
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Clear. Consistent. Active.

If you’re using LinkedIn to find jobs, surface opportunities, or grow your network — this is the path, for different
reasons. In my experience (and you’ve just seen the numbers) the single-best way to get in front of more people
is to be active, mainly through posting and commenting. This, in a nutshell, is the way LinkedIn seems to be set

up to work.
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Tell us where it reads you wrong.

Check out orpheussocial.com to beta test. Free in exchange for feedback.

And follow along on LinkedIn — the tabs test will resolve, new papers will drop, further explanation will come,
and | post what I find as I find it.

Andrew Segars - Co-Founder - Orpheus Social



